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The curriculum of the Industry graduate program for smart appliances’ operation and marketing management (Class C), Department of Business Administration, College of Business,
National Taipei University of Business (Applicable for new students enrolled Fall 2022)
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Total Number of Required Credits : 30
( 6 credits for thesis are not included in the total number of required credits but a requirement for graduation., Minimum of Electives Reqruied: 16 Credits)
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Approved by Academic Affairs Council on April 7, 2022.




