B EILREARAEEH 2 A S E B T SRR T HIRREN ER (108EEARNEEA)
Course List for Master of Business Administration (MBA) - Co-Op - Marketing and Operations Management in Real Estate Industry, Department of Accounting Information, College of Business,
National Taipei University of Business
(Applicable to Students Admitted in Fall, 2019)
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Lecture | Practice | Lecture | Practice || Lecture | Practice | Lecture [ Practice
Bm ERCENETY) 2 4 2 2
JOURNAL PAPER STUDY
ER AN 3L FLE L
INDEPENDENT STUDIES IN REAL ESTATE 2 2 2
MANAGEMENT
Brm ERCENETY) 2 4 2 2
JOURNAL PAPER STUDY
A A 45 ) ) )
ADVANCED MACROECONOMICS
LEwiy [FEFm 5 2 2
Core Course [OPERATION MANAGEMENT
(Compulsory)
7?6 AR R 5 2 2
LEGAL PRACTICE IN REAL PROPERTY
P ? b 5 2 2
PUBLIC RELATIONS MANAGEMENT
BEEM e R R E(ZRY)
TOP OF MEDICAL CUSTOMER RELATIONSHIP 2 3 2 1
AND STRATEGY MANAGEMENT
B3 16 | 21 4 2 4 2 4 0 4 1
Subtotal
wig g 1
Subtotal, Compulsory
* By A 2 2 2
BIG DATA ANALYSIS
AP FaEIRAGEEY)
STATISTICAL METHOD AND QUANTITATIVE 2 3 2 1
MODEL
KR 2 2 2
RESEARCH METHODS
el 2 2 2
MARKETING MANAGEMENT
iy 2 2 2
ORGANIZATION AND MANAGEMENT
FREEEaAT 5 2 2
CONSUMER BEHAVIOR ANALYSIS
EHRED gy gy ) | )
Elective OVERSEAS STUDY
AL A 2 2 2
ARTIFICIAL INTELLIGENCE APPLICATION
RS FEF gL (2 9Y) 5 3 2 1
SERVICE QUALITY MANAGEMENT
&P IR 8 P 33 A 3
CORPORATE FINANCE AND FINANCIAL 2 2 2
ANALYSIS
WA e T4 AT
TOPICS OF ELECTRONIC COMMERCE AND 2 2 2
INTERNET
AASBFEFE
INEW PRODUCT DEVELOPMENT AND 2 2 2
MANAGEMENT
E3 3 | 2 6 1 6 0 4 2 6 0
Subtotal, Elective 2
#F B £3 Subtotal, Elective 14
(% ** &% Minimum of Electives Reqruied)

ZEEMBAFLEI6 FHYEL (FEFEBI Y RBI4EL)
Total Number of Required Credits :36. Including theses 6 credits. (Minimum of Electives Reqruied: 24 Credits)
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Approved by Academic Affairs Council on December 7, 2018.




