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Course List for Master of Business Administration (MBA), Department of Business Administration, College of Business, National Taipei University of Business
(Applicable to Students Admitted in Fall, 2022)
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Category Course Title g;;_ Hour Fall Spring Fall Spring Remarks
Credit — — — —
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Lecture | Practice | Lecture | Practice || Lecture | Practice | Lecture | Practice
KR FLR-CE i 3 3 3
ORGANIZATION THEORY AND MANAGEMENT
fFalgmE g 3 3 3
MARKETING MANAGEMNT
B R AL 4T 3 | 3 3
STATISTICAL METHODS AND DATA ANALYSIS
? ;Ej_—‘a 52‘;3—}1(— ) 1 3 3
GLOBAL MANAGEMENT FORUM (1)
EEFEL 3 3 3 3
BUSINESS RESEARCH METHOD
PATEE T B AR 3 3 3
FINANCIAL MANAGEMENT
FEREGEFEL I 3 3 3
% #¥xig |OPERATIONS STRATEGY AND MANAGEMENT
Core Course it plaeE
C | . 2 EIAT =
(Compulsory) ) ANAGEMENT OF TECHNOLOGY AND INNOVATION | ° | 3 3
A FRE R 3 3 3
TOPICS OF HUMAN RESOURCE MANAGEMENT
R i 1 2 2 (BHETR)
INTERNATIONAL PROFESSIONAL COMMUNICATION 111-1-1 8B EREESE
PR (c) e 3
GLOBAL MANAGEMENT FORUM (1)
GELSH B R EEtr
BUSINESS SUCCESS STORY ! 2 2 (ERER)
A
THESIS © | © ®) ©)
L 2L
SuTJt:)tal 28 34 9 0 9 0 11 0 5 0
Subtotal, Compulsory
2 FREPEE S TE 3 3 3
DATA SCIENCE ANALYSIS AND APPLICATIONS
# ca = 2y by S
e ARl 3 3 3
'TJ i#12  [[DIGITAL BUSINESS AND MANAGEMENT
é Elective [ > 7 & ¥ 55 2 47 3 3 3
;T GLOBAL INDUSTRY AND BOMPETITION ANALYSIS
B MANAGEMENT OF CREATIVITY AND ENTERPRISE
L i 3 3 3
BUSINESS DECISION ANALYSIS
- FREEs 3 | 3| 3
rr
o CONSUMER BEHAVIOR
;k, FREARER 3 3 3
i £ 12 |[RETAIL AND CHANNEL MANAGEMENT
" | Elective |4 ;i g7 o 4t 12
i 3 3 3
LOGISTICS AND SUPPLY CHAIN MANAGEMENT
14 TP s | s 5
- DIGITAL TECHOLOGY AND MARKETING
AREM G 3 | 3 3
CUSTOMER RELATION MANAGEMENT
PRAZE Y EE Lk AL 3 3 3
TOPICS OF SERVICE AND OPERATIONS MANAGEMENT
BT R AL 3 3 3
TPOICS OF ORIGANIZATION BEHAVIOR
il
# AR SRS 3 | 3 3
"',L, _— NEW PRODUCT DEVELOPMENT AND MANAGEMENT
s k0
3 | Elective |[4 M 3 3 3
L3 LABOR RELATIONS
7 R Rt 3 | 3 3
| STRATEGIC MANAGEMENT
EF B RLEA A 3 3 3
CASE STUDY IN BUSINESS ADMINISTRATION
ol S B R el 3 3 3
BUSINESS AND LAW
%g{iﬂv‘-rﬁaﬂ! fﬂ':x’i%‘ﬂ‘é_%@i%?'%
d P N W oo
PRACTICE OF TOPIC RESEARCH @ | @) @ @ @) () (P~ 2ERER)
Exclusive for graduation requirement
oy KEHEY 2
iE g KELEFY 21 R N
Elective [[PRACTICE OF PROFESSIONAL TEACHING @ @y @) @) @) (3~ 2R RF L) _
Exclusive for graduation requirement
kTLERY Er NI b S LI PRI S
gl R 2Ll L A4 >
PRACTICE OF EDUCATIONAL CASE STUDY “) “) @ () ) () (73 )\ LFRgs ) .
Exclusive for graduation requirement
L 2L
e
Subtotal, Elective 51 >l o 0 o 0 o 0 24 0
#F 1§ & 3 Subtotal, Elective 19
(% " &1 Minimum of Electives Regruied)
ZHEURFL A (P FLEH684  REEBI S RB1I0EL)
Total Number of Required Credits : 47
( 6 credits for thesis are not included in the total number of required credits but a requirement for graduation Minimum of Electives Reqruied: 19 Credits)
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Approved by Academic Affairs Council on June 16, 2022.
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