M2 AFEAF - HEYNEEF RGP 42 (1LIFER > E374 487 )
Course List for Bachelor of Business Administration (BBA) - 2 Years - Evening, Department of Business Management, College of Business Management,
National Taipei University of Business (Applicable to Students Admitted in Fall, 2022)
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Marketing Management
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LR M F At 72 (L4501 5k 2654)
Total Number of Required Credits : 72 (Minimum of Electives Reqgruied: 26 Credits)
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