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Course List for Executive Master of Business Administration (EMBA), Department of Business Administration, College of Business, National Taipei University of Business
(Applicable to Students Admitted in Fall, Meets every Monday to Friday evenings, Class A , 2020 )
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Category Course Title . rﬁl . Hour Fall Spring Fall Spring Remarks
ik Fy #ik Fy #ik Fy Fik Fy
Lecture | Practice | Lecture | Practice || Lecture | Practice | Lecture | Practice
g AL 3 3 3
STRATEGIC MANAGEMENT
Fept ok g i g WA
STATISTICAL METHOD AND QUANTITATIVE 3 3 3
MODEL
R EE T3 3 3 3
MARKETING MANAGEMNT
LA FRAR S 3 3 3
TOPICS OF HUMAN RESOURCES
FIAR R
MANAGEMENT DECISION AND RESEARCH 3 3 3
METHODS
Core Course SRS 3 3 3
TOPIC OF QUALITY MANAGEMENT
(Compulsory)
BTG BT 3 3 3
TOPICS OF ORGANIZATION BEHAVIOR
& FIER PR A 45 B AT
CORPORATE FINANCE AND FINANCIAL 3 3 3
ANALYSIS SUBJECT
LEBEDLUE ST
CASE STUDY IN BUSINESS 3 3 3
ADMINISTRATION
AU 1 5
OVERSEAS STUDY
B3 28 | 29 9 0 9 0 6 0 3
Subtotal
@i g3 o
Subtotal, Compulsory
AMAESBEF L EL
NEW PRODUCT DEVELOPMENT AND 3 3 3
MANAGEMENT
4 R F I % A
TOPICS OF LOGISTIC AND SUPPLY CHAIN 3 3 3
MANAGEMENT
AEE B E LR AT 3 3 3
CUSTOMER RELATION MANAGEMENT
PRS- E T AT
TOPIC OF SERVICE AND OPERATION 3 3 3
MANAGEMENT
Al 22 RIS AL
TOPICS OF MOBILE DIGITAL APPLICATIOS 3 3 3
AND CLOUD SERVICES
bR R 3 3 3
TOPICS OF PROJECT MANAGEMENT
Fips 3 3 3
INFORMATION MANAGEMENT
A 2 2 2
BUSINESS ENGLISH SELECTION
R iEsgm
INTERNATIONAL MARKETING 3 3 3
MANAGEMENT
P I S
TOPICS OF ELECTRONIC COMMERCE AND 3 3 3
INTERNET
DI EEEY R AL
LEms THE TOPIC OF GLOBAL BUSINESS AND 3 3 3
FELGTRATEGY
Elective ér?ﬁ]if’r?a*? XNy
TOPICS OF PRODUCT INNOVATION AND 3 3 3
KNOWLEDGE MANAGEMENT
FrHEamy 3 3 3
CUSTOMER BEHAVIOR RESEARCH
FoiEMiagn
INTEGRATED MARKETING 3 3 3
COMMUNICATION MANAGEMENT
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Category Course Title . rﬁl . Hour Fall Spring Fall Spring Remarks
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Lecture | Practice | Lecture | Practice || Lecture | Practice | Lecture | Practice

TN G AL
SEMINAR IN B2B INDUSTRIAL MARKETING 3 3 3
AND CUSTOMER RELATIONSHIPS

A F L A5
TOPIC OF INDUSTRY COMPETITION AND 3 3 3
ANALYSIS

TR
TOPICS OF ENTERPRISE AND SCOIETY 3 3 3
ETHICS

REEIEEE
MANAGEMENT OF CREATIVITY AND 3 3 3
ENTERPRISE

R SRR ELAL
TOP OF ORGANIZATION CHANGE AND 3 3 3
DEVELOPMENT MANAGEMENT

T

3 3
BRAND MARETING AND MANAGEMENT 3
P plRTE L AL
MANAGEMENT OF TECHNOLOGY AND 3 3 3
INNOVATION
A 2L
e . 62 62 12 0 14 0 18 0 18 0
Subtotal, Elective
# 1§ £ 3 Subtotal, Elective 1

(X » %% Minimum of Electives Reqruied)

245 F M 30 (2 2 EE% 0654 REEBISRB1IEL)
Total Number of Required Credits : 39

(6 credits for thesis are not included in the total number of required credits but a requirement for graduation., Minimum of Electives Reqruied: 11 Credits)
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